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The phone has hijacked the driver

For generations, the car has been the symbol of freedom: open road, windows down, untold adventures, late nights with friends. But 
today, many young potential drivers consider the car an unnecessary expense and �nancial burden. The percentage of people with 
driver’s licenses is declining, and �rst-time car owners are getting older.
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Millennials can meet up with their friends on Facebook, Instagram, or 
Snapchat anytime anywhere. Catching a ride is as simple as hailing an Uber. 
No license required. No insurance. No �lling up at the gas station. The 
smartphone, with its personalized interface, apps for everything under the 
sun, and lightweight mobility, has usurped the car as the ultimate giver of 
freedom.

Enter GM, the third largest auto manufacturer in the world. They have a 
vested interest in winning back their drivers’ attention and helping them 
rediscover the joys of driving. GM partnered with IBM to rethink their 
business, so their cars could be as personalized and essential as any 
smartphone. 

Insights from IBM Institute for Business Value studies “Automotive 2025: 
Industry without borders” and “A new relationship–people and cars”, 
provided critical context for the team about how the relationships between 
consumer, vehicle, and enterprise are changing.

Disrupting an industry

In the face of changing attitudes toward cars and smartphones that set a high bar for 
personalization, IBM is helping GM redesign its business so it can stay true to its brand 
mission – to earn customers for life. 

The result? These two hundred-year-old companies are disrupting the auto industry in a big way. GM is embracing a whole new service-based business model made 
possible by cognitive. By enhancing the driving experience to anticipate and deliver on customer needs, they’re not just creating products anymore, they’re building 
long-lasting relationships with their customers.

A look ahead

With OnStar Go installed in over 2.3 million vehicles worldwide, connecting the driver 
to the brands they love is just the beginning.  OnStar Go is rede�ning what it means 
to own a car, and what it means to be a car manufacturer.

This is the essence of redesigning businesses with IBM.
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Creating the ultimate
mobile companion.
IBM is redesigning businesses to ignite disruption in the 
market and meet the challenges of tomorrow.
See how that purpose is carried out in our landmark 
partnership with GM.

Make driving time well spent
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“IBM and GM are changing the whole notion of where valuable, daily rituals occur.  The combination of 
IBM Watson and industry-leading OnStar connectivity will enable vehicles with intelligent branded 
skills and services to empower drivers and passengers.”
-Paul Papas, Global Leader, IBM iX

OnStar Go Features

Locate Exxon Mobil gas stations and pay at the pump,
right from the vehicle.

Receive personalized information about live events and entertainment 
from iHeartMedia, based on information you share from your calendar, 
social media, and location.

Make simple, secure Mastercard payments for goods and 
services from the comfort of your car.

Get detailed parking spot information, including hours and 
up-to-date prices, with Parkopedia. Find, reserve, and pay for 
parking with the click of a button.

Safely manage customized real-time location sharing 
whiledriving with Glympse.

2.3M GM vehicles in North America
will have OnStar Go by early 2017

$2.3M
GM

2017 4M
customers will receive valuable mobilityexperiences
with Watson’s cognitive learning capabilities

Newly formed partnerships

4x

The ultimate mobile companion

Idea

Revitalizing the core driving experience starts with the 
dashboard. Today, IBM and GM are creating OnStar Go, an 
in-vehicle experience that enhances mobility while 
inspiring delight along the way. 

Built on a cognitive platform, OnStar Go is a 
next-generation infotainment system, connecting car and 
driver like never before. Just as the smartphone knows and 
anticipates user needs, OnStar Go delivers value to GM 
drivers from their most beloved brands. Roadside 
businesses in retail, hospitality, media, fuel, entertainment, 
banking and insurance can use OnStar Go to o�er 
compelling, personalized experiences.
 
Only GM and IBM together have the power and the scale to 
bring this new experience to life for millions of drivers 
around the world. We’re using data and cognitive to 
deliver exactly what will delight each individual the most, 
transforming the car from simply a means of transportation 
to the ultimate co-pilot.

Exxon Mobil

Glympse

Mastercard

iHeartMedia

The smartphone serves as a natural and essential life companion. It knows our 
schedules, our friends and family and our future plans. It helps us plan for 
tra�c delays, reminds us to buy birthday presents and locates great 
restaurants wherever we �nd ourselves. We love our phones because they 
understand our lives and help us to navigate more smoothly.

What if cars acted more like phones, learning about their drivers and adapting 
to their lives? For GM and IBM, the goal was clear: form a more intimate 
relationship with each and every person in the driver’s seat and add value to 
their time in the car. 

Americans today spend an average of 46 minutes per day in their cars, 
disconnected from their digital lives.*

*Source: AAA
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